
   
   
 

Justin M Trimm 
205.470.0158 

JTrimm@gmail.com 
As 2nd 2nd AD or Additional AD: 
Everything’s Fine – Series, Snapchat – 2020 – 1st AD: Josh Fruehling,    
 Key 2nd AD: Caitlyn Margarity 
Brews Brothers – Series, Netflix – 2019 – 1st AD: Doug Turner, Key 2nd AD: Andrew Kent 
School Spirit – Feature, Hulu – 2019 – 1st AD: Josh Fruehling,     
 Key 2nd AD: Stephenie Galvan 
They Come Knocking – Feature, Hulu – 2019 – 1st AD: Chris Bryson,   
 Key 2nd AD: Mike Melamed 
Scream Queens, Season 1 – Series, Fox – 2015 – Addl. 2nd AD – 1st AD: Leo Bauer,  
 Key 2nd AD: George Bott 
American Horror Story, Season 4 – Series, FX – 2014 – Addl. 2nd AD – 1st AD: Leo Bauer,
 Key 2nd AD: Hope Garrison 

 
As Key 2nd AD: 
The Short List – Series, Roku – 2022 – 1st AD: Josh Fruehling 
The Crossroads – Feature, Independent – 2021 – 1st AD: Sean Hobin 
Culture Shock – Feature, Hulu – 2019 – 1st AD: Dave Halls 
DieRy – Feature, Independent – 2018 – 1st AD: Seamus George 
The Event – Feature, Independent – 2017 – 1st AD: Kevin Huie 
The Free State of Jones, 2nd Unit – Feature – 2015 –  1st AD: Bruce Gillies 

 
As 1st AD: 
Showdown at the Odessa – Feature, Independent – 2022 – Producer: Orson Oblowitz 
Starburst Airs Gummies – Commercial Campaign + Event – 2022 – Prod. Max Fisher 
Tasty: Making It Big: Seasons 1 & 2 – Series, Buzzfeed – 2019 – Prod: Tanner Williams 
 
Education: 
BFA in Film Production, Concentration in Producing & Production Management,  
University of North Carolina School of the Arts, Class of 2006.  
 
References:  
Max Fisher, Producer, Starburst & Anthem Healthcare Commercial Campaigns 
(818) 516-7788, max@shaymediagroup.com 
Josh Fruehling, 1st AD, Everything’s Fine, School Spirit  
(347) 613-3441, josh.fruehling@gmail.com 
Stephenie Galvan, Key 2nd AD, School Spirit 
(818) 932-8645, stgalvan@gmail.com  


